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CFPB CONSUMER COMPLAINT PROCESS: “PERSONIFICATION OF THE WIZARD OF OZ COMPLAINT ADJUDICATION.”

CFPB HAS ALLOWED “THE COMPANY TO BECOME THE GREAT AND POWERFUL ARBITRATOR OF CFPB CONSUMER COMPLAINTS;
THUS, BY DEFAULT THE COMPANY IS THE “JUDGE, JURY, AND APPELLATE!” OF THE CFPB COMPLAINT PROCESS. THIS IS THE REAL-
LIFE PERSONIFICATION OF THE FABLED “WIZARD OF OZ” COMPLAINT ADJUDICATION PROCESS. CFPB PROVIDES “THE COMPANY”
WITH A FREE, “ALL-SEEING, ALL-KNOWING” PORTAL APP, WHICH PROVIDES UNRESTRICTED ACCESS TO BOTH CURRENT AND
ARCHIVED CONSUMER COMPLAINTS. THE COMPANY PORTAL APP ALSO INCLUDES “BOILERPLATE CONSUMER AND PUBLIC
RESPONSES,” WHICH ARE READILY-ACCEPTABLE AND APPROVED BY THE CFPB COMPLAINT PROCESS.

“FOLLOW THE YELLOW-BRICK COMPANY PORTAL’ PYHENSTHRGRE SN TROWIH S
BETWEEN 2013 AND 2020, MORE THAN ONE AND A HAL) AT WL (LY R L
MILLION CFPB CONSUMER COMPLAINTS WERE SENT DECISIONS: “THE COMPANY” WINS 85% TO 95
TO “THE COMPANY” VIA EMERALD CITY’S INSIDIOUS ALL COMPLAINT ARBITRATIONS; AND THERE
“COMPANY PORTAL.” CFPB DISPUTE OF THE ABRBITRATOR’S DECISIONS.

ALL CONSUMER COMPLAINTS FILED WITH CFPB ARE CLOSED WITH THE “CFPB KISS OF DEATH
APPROVAL,” ENSURING THAT THERE IS NO APPEAL OF THE “COMPANY’S WIZARD OF OZ" ADJUDICATION
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COMPLAINTS FILED WITH CFPB:
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Cummmumpu.unubycnnm-jnnw solely by The Company, and the minor role that CFPB

fulftls is to follow The Company’s imstructions reganding closing complaints by spplying “The CFPB “Klss of

Death Approval” IlTMCule-w‘l complaint arbitration. This “Kiss of Death Approval” s the full weight of
Government, aad

federal government’s approval of The Compaxy adjudication of the riginal consumer complaiat.

THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS:
“THE COMPANY ALWAYS WINY
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CFPB HAS ALLOWED BANKS, MORTGAGE LENDERS, AND OTHER FINANCIAL SERVICES INSTITUTIONS TO ACT AS
JUDGE, JURY, AND APPELLATE FOR ALL DISCRIMINATION COMPLAINTS FILED VIA THE CFPB CONSUMER
MPLAINT PROCESS. THIS DERELICTION OF ITS MISSION OF “ENFORCING LAWS THAT QUTLAW
DISCRIMINATION IN CONSUMER FINANCE” AS DEFINED BY THE US CONGRESS, HAS GREATLY FORTIFIED ONE OF
THE FIVE PILLARS OF SYSTEMIC RACIAL DISPARITY THAT DIVIDE AMERICA. CFPB’S BENIGN NEGLECT, “LET
THEM EAT CAKE” APPROACH TO DISCRIMINATORY CONSUMER COMPLAINTS, MANIFESTS ITSELF IN ITS
'WILLINGNESS TO ENDORSE “THE COMPANY’S” ADJUDICATIONS OF DISCRIMINATORY COMPLAINTS WITH ITS
DREADED “CFPB KISS OF DEATH APPROVAL”, ENSURING THAT THEY CAN NEVER BE REOPENED.
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EASIER FOR CONSUMERS TO UNDERSTAND THE
TERMS OF A MORTGAGE BEFORE AGREEING TO
THEM. IT DETERS MORTGAGE BROKERS FROM

EARNING HIGHER COMMISSIONS FOR CLOSING
LOANS WITH HIGHER FEES AND/OR HIGHER
INTEREST RATES AND REQUIRES THATY
MORTGAGE ORIGINATORS NOT STEER POTENTIAL
BORROWERS TO THE LOAN THAT WILL RESULY IN
THE HIGHEST PAYMENT FOR THE ORIGINATOR.

The “DRIVING FORCE™ behind the creation of CFPB was to ensure that consumers were
protected from Predatory Mortgage Lenders: however, because of design flaws in the CFPB
Complaint Process and CFPB Database there is no way to determine if CFPB has ever take legal
action against “any Company Accused of Predatory Lending or Mortgage Fraud Crimes.”

WHAT IS THE MISSION OF CFPB?

THE CFPB WEBSITE AT HTTP:/WWW.CFPB.GOV/PROCESS STATES THAT THE “CENTRAL MISSION OF CFP!
TO MAKE MARKETS FOR CONSUMER FINANCIAL PRODUCTS AND SERVICES WORK FORAMERICANS —
WHETHER THEY ARE APPLYING FOR A MORTGAGE, CHOOSING AMONG CREDIT CARDS, OR USING ANY
NUMBER OF OTHER CONSUMER FINANCIAL PRODUCTS". IN 2016 ALONE MOST OF THE HUNDRED!

THOUSANDS OF CONSUMER COMPLAINTS ABOUT THEIR FINANCIAL SERVICES—INCLUDING BANKS AND
CREDIT CARD ISSUERS—WERE RECEIVED AND COMPILED BY CFPB AND ARE PUBLICLY AVAILABLE ON A
FEDERAL GOVERNMENT DATABASE. KNOWN AS THE CFPB COMPLAINT DATABASE.
CFPB MISSIONS INCLUDE;
0 ROOTING OUT UNFAIR, DECEPTIVE, OR ABUSIVE ACTS OR PRACTICES BY WRITING
RULES, SUPERVISING COMPANIES, AND ENFORCING THE LAW.
Q ENFORCING LAWS THAT OUTLAW DISCRIMINATION IN CONSUMER FINANCE.*
O TAKING CONSUMER COMPLAINTS.
0O ENHANCING FINANCIAL EDUCATION.
0 RESEARCHING THE CONSUMER EXPERIENCE OF USING FINANCIAL PRODUCTS.

* Although, “enforcing laws that outlaw discrimination” was one of the six missions of CFPB as defined
by the 2011 Dodd-Frank Wall Street Reform and Consumer Protection Act, it countermanded in the

¢o nal Po atemen h B utive D or on March

COMPLAINTS FILED WITH CFPB:
"THE COMPANY" ALWAYS WIN!

UNFOR
COMPANY- 5
FINANCIAL IN ) R
RECG AT Y ASJUDGE, JURY, AND APPELLATE FOW
ITS VAULTED CFPB COMPLAINT ADJUDICATION PROCESS. IN
2013, IT CHOSE NOT TO INCLUDE THE ADJUDICATION OF
RACIAL DISCRIMINATORY COMPLAINT
OF CONTROL, AND THIS OVERT OMISSION HAS GREATLY
BUTRESSED THE PILLARS OF SYSTEMIC RACIAL DISPARITY
THAT DIVIDE AMERICA.
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Standing up foryou

Wo haold compnies

THE CFPB COMPLAINT PROCESS IS NOW IN ITS EIGHTH YEAR OF OPERATION AND IS
WITHOUT A DOUBT “THE GREATEST CONSUMER PROTECTION FACADE EVER Bl icdiiiar
PERPURTRATED UPON THE AMERICAN CONSUMER!” UNFORTUNATELY, THIS FACADE i rhn“;lnmla
EXTENDS FAR BEYOND THE CFPB ORGANIZATION AND PERSONIFIED BY OTHER FEDERAL e
CONSUMER COMPLAINT/CONSUMER PROTECTION AGENCIES THAT CONTINUE TO
BLINDLY TO REFER COMPLAINTS TO CFPB WITHOUT BOTHERING TO VERIFY THAT THE
AMERICAN CONSUMER IS PROTECTED.

'FROM DECEMBER 1, 2011 TO MARCH 25,2017 ¢

Consumer complaints filed by cfpb are adjudicated solely by “the company’ and the minor “house-
keeping” role that cfpb fulfills is to follow the company’s instructions regarding closing complnints
by applying “the cfiph kiss of to th 's complaint arbitration. This “kiss of
death approval® hus the full-weight of the federal government. This assures that a consumer ~—November 2020~
complnint closed with the efpb “kiss of death lppmvnl" ean nmrbo re-filed against “the company” Submitting a complaint helps you
by cfpb or any other foderal clnss-action attorneys W help consumens cormect with fnanclal companias fo understand lsves, i
are rohuctant to pursue legal action In the courts because of the| logal precodst o the foderal ot ervors an get direct responses sbout prablems. When you submit s complaint
1 of the company of th 48 WO 15 DTy B FESHA-MOST COMEARIs (ESpONG 13 Complaints wikin 15
aa
from “The Company.”

THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS: THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS:
STHE_ COMPANY ALWAYS WIN!™ STHE_ COMPANY ALWAYS WIN!™

TO CFPB CONSUMER
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JARATED AND CANTIATED 5 OF “STAND UP FOR THE AMERICAN CO! d
However, the webslte statistic quoting 2 97% timely regly from “The Company” does not fell the real story regarding
“Thnely Replies” (o CFPB Conswmer Complaints, Botwoon 2016 and 2019, a total of , 251 of ho twenty-four
shown above did not reply in & timely maaner, and this is the flasl regponse frum “The Company” shown in the CFPR fawm-nﬁn—mug-mwhﬁn—uﬂ
o—-u-n—l—m Wells ing 2016 are 40 2019, Mobiloan, LLC, recsived 234 CFFB CFPB
rming year of
pot} LLCwho
this 4- any of the Mobiloan, LLC on. S ooy pege
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DISCRIMINATION IS PERPETUATED BY LACK OF ENFORCEMENT OF LAWS,
TIONS BY FEDERAL AGENCIES SUCH AS CFPB. (Continued)

CFPB Consumer Complaints by Sourced - Submittsd by Sources
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DAY LENDER, AND LIKE THE VAST MAJORITY OF OTHER PAY-DAY LENDERS IN THIS COUNTRY, THEY
mmmnnnmcnmmm

TO NOT INCLUDE RACTAL DEMOGRAPHICS IN THE CFPB COMPLAINT
noclummmlnmnn.,lxwm LENDERS, SUCH AS MOBILOANS, LLC, WHD PREY
'UPON AFRICAN AMERICAN CONSUMERS WOULD NOT HAVE TO WORRY ABOUT FEDERAL ENFORCEMENT 5
AGENCIES SUCH AS CFPB. THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS:

THE COMPANY ALWAYS WIN!

FPB CONSUMER COMPLAINT PROCESS.

THE CFPB COMPLAINT PROCESS IS NOW IN ITS EIGHTH YEAR OF OPERATION AND IS WITHOUT A DOUBT|
Comsunes Compinta, Ompuied Corpiais. | “THE GREATEST CONSUMER PROTECTION FACADE EVER PERPURTRATED UPON THE AMERICAN
T LT CONSUMER?” UNFORTUNATELY, THIS FACADE EXTENDS FAR BEYOND THE CFPB ORGANIZATION
BECAUSE IT EMPOWERED OTHER FEDERAL CONSUMER COMPLAINT/CONSUMER PROTECTION
AGENCIES TO “BLINDLY REFER CONSUMER COMPLAINTS RECEIVED BY THEIR AGENCY INTO THE CFPB
ABLYSS WITHOUT BOTHERING TO DOCUMENT THE FINAL OUTCOME OF THE CONSUMER COMPLAINT.

[HE COMPANY’S A
F THE FEDERAL

Consumer complaints fled by CFPB are adjudicsted solely by The Conmpsny, and the miner role that CFPB
fulfills i to follow The Company’s Instructions regarding closing complsints by applylng “The CFPB “Kiss of
Death Approval® to The Company’s complsint arbitration. This “Klas of Death Approval” haa the full welght of
the Federal Government, and thus, it sssures that 2 elosed CFPB Consumer Complaint ean never be re-flled
‘aguinst “The Company” by CFPB or sny other Federal Government Agency. Additionally, private and clas-
scton sttorneys wil be reluctant to purane legal action n “the courts™ becamse of the legal precedent of thls
federal government’s spproval of The Company adjudiestion of ths origins] consumer complaint.

dispute srbitration responses from “The compsny”; and between 49,222 of the totsl 743,427 complaints fled via the
CFPB Complsint Proces were for criminal-relsted sctivities. The Company's arbitration respomses 80 9,508 of these
comglaints were disputed by consumers, CFPB “promised” to investigate these disputed cumplaints but then reneged
om this promise; snd thus, none of these disputed complaint were

disputed complaints, xnd then fullig 1o do so was particularly s cruel and fnkume act, becsmse

referred these complaint 6o federal o stte Jaw enfarcement agenciey for furiber

THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS: THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS:
“THE COMPANY ALWAYS WINY “THE COMPANY ALWAYS WINY




Coasumer eo flled by CFPB are ad]udleated solely by The Compsary, and the minor rolo thst CFPB
fulills s to follow The Campany’s instrustions reganding closing complaiats by applying “The CFPB “Kiss of
Death Approval” to The Company’s complalst arbitration. This *Kiss of Desth Approval® has the fail weight of
the Federsl Government, snd thms, it sssures that s closed CFPB Comsumer Complalnt csn never be re-filed
agsinst “The Compsay” by CFPB or any other Federal Government Agency. Additionally, private snd class-
action attormeys will be reluctant o pursue legal action In “the courts” becanse of the legal precedent of this
federsl goverument's spproval of The Company sdjudicstion of the originsl comsamer complaint.

THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS:
STHE_ COMPANY ALWAYS WIN

CRIMES, AND CONSUMER COMPLAINTS BEING FILED AGAINST THESE COMPANIES SHOULD HAVE REVIEWED BY
CFPB ENFORCEMENT UNIT TO DETERMINE. IF COMPLAINTS WERE RELATED TO DOJ INVESTIGATIONS.
REAL-LIFE EXAMPLES THIS MAY HAVE HELPED CONSUMERS:
Q' In 2013, the DOJ found JPMorgan Chase and Company guilty of morigage origination related “crimes”
which may have adversely affected tens of thousands of African Americans and other financially-distressed
consumers, yet there was no mentioned of this settlement on the CFPB website and all Chase consumer
complaints that may have been related 1o this landmark lawsuit. The Department of Justice (DOJ) identified
more than two-hundred Thousand non-conforming, “Toxic Morigages” originated by JPMorgan Chase Bank at
its Chase Home Loan Direct® Center in Fort Washington, Pennsylvania, and many of these Chase-originated
mortgages may have been eligible for the $4-Billion Consumer Relicf Restitution included in this settlement.
In 2016, Wells Fargo Bank, Natonal Assocation, was found guily of opening tens-of-thousands checking

Fargo was fined more than three billon dollars, none of this fine was paid directy 1o consumers; bu,
the bank “promised"” to compensate consumers for protentional losses. Serendipitously, in 2015,
before this crime was discovered, the number of consumers filing CFPB complaints increased
from by 10.8% while consumer complaints against Bank of America, JPMorgan

Chase Bank and Citibank decreased by 13.0%, 13.9%, and 16.8%, respeciively. Even more
suspicious, the number of CFPB Consumer Complaints in 2015 versus 2016 against

Wells Fargo Bank for CFPB Issue: Account Opening, Closing, or Management

increased by 67.3%, the percentage of consumers receiving monetary relief only

increased 0.7% from 2015 to 2016; leading to the conclusion that the vast

Majority of consumers filing 2016 CFPB Complaints about compensation

received the same or less than as the 2015 complainants received before

Wells Fargo Bank pled guilty to these criminal offenses.

E COMPANY " ALWAYS WIN!
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PB CONSUMER COMPLAINT PROCESS.

[Docket No. CFPB-2012-0023]
Disclosure of Consumer Complaint Data,

AGENCY: Bureau of Consumer Financial Protection.

ACTION: Notice of Final Policy Statement Regarding Discrimination

Consumer groups and trade associations mainly reiterated comments made in response to the Credit Card Data Proposed Policy
Statement. Consumer groups generally favored the inclusion of the data, and industry groups commented that it should remain
excluded. One trade association suggested eliminating the field from the complaint intake forms altogether, citing a lack of
‘meaningful data and evidence of value in its collection. Some consumer groups, however, suggested that the Bureau request
protected class Information o asit n the detoction of patterns and practics of lending and credit discrimination, and provide an
exphnatlon o conmmsct=Tac o (e e v e o [euch Bt

Dated: March 25, 2013.
Richard Cordray,
Director, Bureau of Consumer Financial Protection.

THE COMPANY-CENTRIC CFPB COMPLAINT PROCESS:
STHE_ COMPANY ALWAYS WIN

ESIGNE] LAINTRELA
AB ’I'HE DATE 0[7 m COMPLAI'N'I‘ OCCUIRED ORANAPPIOXIMATION OF MONETARY LOss BYOONSUMEI\S
ADDITIONALLY, THE DATABASE DOES NOT INCLUDE ANY ‘COMPLAINT SUMMARIES, INCLUDING:

MEANFUL!
Number of complaints Arbitrated by each company with NO Explanation Responses.
Number of complaints Arbitrated by each company with Explanation Responses.
Number of complaints Arbitrated by each company with Monetary Relief Responses.
Number of complaints Arbitrated by each company with Non-Monetary Relief Responses
Number of complaints Arbitrated

THE CFPB DATABASE SOULD FROVIDE CONSUMERS WITH THE SAME TYPE INFORMATION
AVAILABLE TO “THE COMPANY™ VIA THE COMPANY PORTAL:

List of offending “COMPANIES” by Year in each of the Product Categories.

Number of Complaints Referred to other Federal Agencies in each Product Category.

List of Companies that “REFUSED” to respond to any” of its CFPB Complaint.

(In one instance, CFPB continued to send “NEW" complaints to one “Unnamed

Pay-Day Lender” for 5 consecutive years without receiving a single response.)
’CORDS OF CFFB

THE CFPB DATABASE DOES NOT CONIAIN ANY RE( CONSUMER
COMPLAINTS FILED FOR ANY TYPE DISCRIMINATORY PRACTICES DURING ITS
SEVEN-YEAR HISTORY. HOWEVER, ANALYSIS OF CFPB COMPLAINT TYPES
(AKA: CFPB PRODUCTS) SHOW THAT CFPB COMPLAINTS FILED FOR PRODUCTS
SUCH AS PAV-DAY LOANS, DEBT COLLECTION, PREPAID CARD, AND

MONEY TRANSFERS ARE UNLIKELY TO RECEIVE A FAVORABLE AREITRATION,
RULING AS COMPARED TO CFPB PRODUCTS SUCH AS CREDIT CARDS,
CONSUMER LOANS, OR BANK ACCOUNTS. IF RACIAL DEMOGRAPHICS

WERE INCLUDED IN THE CFPB DATABASE, AFRICAN

CONSUMERS Wl/uzmm THE VAST MAJORITY OF THE

E COMPANY " ALWAYS WIN!
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THE CONSUMER FINANCIAL PROTECTION BUREAU (CFPB) WAS ESTABL]SHED IN 2010 BY THE DODD-FRANK
‘WALL STREET REF CONSUMER PROTECTION ACT AS A URE THAT CONSUMERS
‘WERE PROTECTED FROM A RE-OCCURANCE OF THE SUBPRIME MORTGAGE LEND]NG FRENZY THAT OCCURRED
FROM 2004 THROUGH 2008. HOWEVER, AS THE TWO COMPARATIVE ANALYSIS TABLES BELOW ILLUSTRATE,
HOME MORTGAGE LENDERS ARE NOW IN FIRM CONTROL OF THE HOME MORTGAGE INDUSTRY AND HAVE A
'WINNING PERCENTAGE OF ALMOST 92% OF ALL CFPB CONSUMER COMPLAINTS. THIS WINNING PERCENTAGE IS
MORE THAN SIXTEEN PERCENT HIGHER THAN NON-MORTGAGE COMPLAINTS.

The conceptional design comcept of the Company Portal was nxcellan, because it would
provide an electronic conduit that would eliminate many of the manual activities involvis
)

Closec i staryeatit | £ | 1080
o \w in:
a.) sending complaints from the CFPB Complaint Process to “The Cumpmy" and b
recelving “The Cnmpany" mpmlel to tllue mmp s; however, current Implur_hﬂ
the Co o

[Souron-tmvary 13073 5 March 5 3017 CFP8 Commmer Commpisin

COMPANY WNG AND LOSING PEECEI"AGE Fm ALL WOWTGAGE COMPLAINTS.
E xal

W
archive of how all previons complaints from the consumer were
button” option for sending “Closed and/or Public Responses to C!
version of “The Company Portal” did not include any provisions for dllng
disputes; thus batwem zms amd 2017, CFPB chose not to place any of the 145,150 wmplllnt
disputes filed by comsumers on the “all-seeing, all-knowing™ Company Portal.
COMPLAINTS FILED WITH CFPB:
WTHE COMDANVIATWAVE WINT
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“
[<iron Sy 7 20115 Warsh 3 7017 CFP Commamer Campiamt iomn
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What is the company’s response?

COMPLAINTS FILED WITH CFPB:
"THE COMPANY" ALWAYS WIN!

"THE COMPANY" ALWAYS WIN
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“THE COMPANY " DECIDES

“THE COMPANY" DECIDES WHETHER OR NOT TO PUBLICLY-SHARE ITS COMPLAINT RESPONSES. ==
(As shown below in red. “The Company” cf 1o share 94.6% of its 743,427 complaint responses with the public:
d as shown in or tac in wpiaints, 0.35% of the twme.)

ko in red, “The

COMPLAINTS FIL| COMPLAINTS FILED WITH CFPB:
"THE COMPANY" ALWAYS WIN! "THE COMPANY" ALWAYS WIN!

THE SAD, SHAMEFUL_CFPB “STANDING UP FOR YOU” RESULTS FROM 2011 TO 2017! THE REAL CFPB “STANDING UP FOR YOU” RESULTS FROM 2011 TO 2017'_]

767.7% OF CONSUMER COMPLAN VED BY Cf A 5 -
WEE TOSEND COMFLAINTS TO CFPE DID NOT APFEAR TO HELF CONSUMERS, BECAUSE THE PERCENTAGE
OF COMPLAINTS CLOSED AND CLOSED WITH EXPLANATION REMAINED THE SAME

FROM DECEMEER 1, 2011 10 MARCH 26, 2017, CFRI RECEIVED 712 47 CONSUMER COMPLAINTS, WHICH WERE SENT 10 4,153 COMPANIES]
\TION, 18.5% OF THESE ARDITRATION AFSPONSES WERE DISPUTED BY CONSUMERS RUT CFPE FAILED TO TAKE ANY
AND PERMANENTLY CLOSED ALL 130,058 DISDUT 0 COMPLAINT S, [WODT UNTUREL ¥ RESPONDENTS NEVER RESPONDED )

"THE COMPANY " ALWAYS WI

28



'CURRENT CFPB COMPLAINT PROCESS;
1. CFFBrecetves consumer complaints Via fax, phobe, postal mall, Email, refereal

Complaint; and
Assigns it a CFPB
Product and Issue mpany
Codes 4. Company adfudicates complaint and Sends Close Response to consumer and CFPB.
\ §. Company may “optlonally® send Publle Respaase to CFPB.
6. CEPB “spproved Company arbltration declslon® and semd Close Response ta
consumer and:
I)lldm'linhﬂ'Mﬂ.llmﬂMihumlmwlﬂlﬂuﬂpﬂﬂnnllmﬂﬂlur
disputing Company’s Closed
D) affer March M.ml‘l.-bmdnmd complaint dispute faade, sud provided the
consumer with the option of appending customer feedback to consumer mmphlm.
7. CEPB ereates a “scrubbededited” Consumer Complaint Record
complaint in the CFPB Complaint Database.
Y’ CcreB N
Creates After
Company has
Responded and
Complaint is
Closed.

* COMPLAINTS FILED WITH C
NTHE COMPANY" ATWAYS WIN!

SAVING THE CFPB COMPLAINT
PROCESS.

COMPLAINTS FILED WITH CFP]
"THE COMPANY" ALWAYS WIN!

11/30/2020

“The Company” belleves complaint czused principsily by setions of
third party outside the control or direction of the eompany.

“The Company” helleves complaint & the resul of an faolated error.
Company believes complaint relstes o a discontimued pollcy or
procedure.

“The Company” belisves complaint represeats an opportunity for
improvement to better serve comsumers

“The Company” belicves it acted appropristely as suthorized by
contract or law

“The Company” believes the complaint s the result of s
‘misanderst

[¢
Complaint; and
Assigns it a CFPB
Product and Issue
Code

“The Company” caa't verify or dispute the focts in the complaint.
“The

0000 0 O O OO0 O

hses responded to the consumer and the CFPB and
clooses 0ot o provide & onse
* Between 2011 and 2017, an astounding 562,634 of the 743,427 consumer
complaints shown in the CFPB Complaint Database were “BLANK”.
CFPB ** “The Company” partially acknowledged that the consumer’s complaint
Creates After had meritin 1471 (0.02%) of the 743,427 consumer complaints shown in
the CFPB Complaint Database.

Complaint is Here to sce how to save the CFPB Complaint Process
Closed.

* COMPLAINTS FILED WITH CFPB:
"THE COMPANY" ATWAYS WIN!

Consumer files 8 complaint with CFPB or some ofber government sgency that refers complsint to CFPB, but CFPB
Reviswer doss pot ensures that the complaint is complete, zed the proper “Tssue md Sub-Tsens is selectrd; aditionally,
the reviewer does mot review the complsint for regulstory ssues and/or criminal violaiions,
CFPB sends the consumer complaint slang with supparting documestation 1o “The Compsny” using the “Company
Portsl,
“The Compamy” reviews the complsint and makes an arbitration decision, und then sends one of the fallowing Closed
Responses $o CFPB via the Campany Portal, Closed respanse inclnde:

L Closed,

The Company cun ptionsily send 3 public respanse to CEPB and can specify whether or pot the publlc esponse can be
tnsluded in the CFPB Complaint Datsbase.

After receiving the Closed Response from “The Company, csrn-mmnbhm and spproves® the Closed
Response, close the Complsint, and updates CFPB Complaint D

The Company” communicates mmuhnmmmmmu vhmﬂndmmpum is closed by CFPB.

*This real-ime, information-sharing acdwly is accomplished via a CFPB-provided “Company Portsl®, which nter-connect
CFPB and “The Compuny”, The Portul includes am “information daskboard”, ¢ pogpourri of value~sided wpps, and
» Complit Resposse Genarasor and a

complains.
“wultiple-choice-type Bst of Public Responses, from which -n.a-p-w-
Q Select a canned resporse that is publicly shared,

Q Select a canned response that is only sent is CFPB and is wot publicly shares, or;
O Not select. by leaving. blank

COMPLAINTS FILED WITH CFPB: "
COMPANY" ALWAYS WIN!
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IF THE CONSUMER ACCEPTS THE COMPANY RESPONSES, THEN THE COMPLAINT IS
CLOSED, CFFBARCHIVES COMPLAINT RECORD, AND NO FURTHER ACTION IS REQUIRED BY
EITHER CFPB OR THE COMPANY.

HOWEVER, IF THE CONSUMER DOES NOT ACCEPT “THE COMPANY™ m:sroNsIL THEN:

1 MUST BE GIVE AN GIVEN THE OPTION T DISPUTE THE

T¥ TO CREATE A])]SHJTE 'NARRATIVE THAT WOULD NOT
BE IMMEDIATELY BE SHARED WITH “THE COMPANY™.

m ‘CFPB RESPONSE UNIT WOULD REVIEW THE T AND COMPANY

AND ROUTE THE COMILAIINTVIA”I'IEAGENCYPOITAI."WUNEOFM

mm Mnnrnirnwmgmnlqunapponmty
FPB Enforeement

mm CFPE WOULD ADD A VARIETY QI.VAIII'I.ELY ANB ANNIIAL CONSUMER COMPLAINT REPORTS
TO ITS WEBSITE. AREAS TO B] S OF CONSUMER
USING THE SITE. ADDITIONALLY, ISSUES, S, AND RESULTS OF
CONSUMER BATISI’AC'I'ION SURVEYS.

The current Company Portal minus the “one button™ adjudication response generator and
the value-added complaint archival feature would the perfect mplaint Portal”.
COMPLAINTS FILED WI
"THE COMPANY" ALWAYS WIN!

2 cnn-mn.mc:m'-m

consumer along with a copy of the complaint that

w-m:mmc.mpuy
8. Consumer can elther

judication. or can File & Formal Dispute; which

‘&“rnwuu“w relers o the appropriste
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o R R
Name of Database Field

of Database

Contained in Database Field

Dato_roviewed_by_CFPB.
Date_of_incident

Company Portal Available
Product

Sub-product

Issue wiRacial Discrimination
Sub-issue wiRacial Demographics
Consumer_complaint_discription
Consumer_Complaint_valuation

Datos. i andior R
Date Incident Occurred.

CFPB Company Portal.

Name of Product.

Name of Sub-Products.

Name of Issu
Name of Sub-Issues.

Text from CFPB complaint form.
Estimated monetary value of complaint

ADate (mm/ddiyyyy)
or No.

IYos
Link o List of Product

\Link to List of Sub-Products.
ALink to List of Issues. anﬂ ‘Sub-ssues.

xpande Consumer Demographics.
|Same as description in e

AMonetary value of complaint expressed in dollars.

Complny_ _explanation pany xplanation T — o ———
Company {Company Name. Acompany/Corporate Name.
Complny Business_Unit {Company Business Unit Name. [Company Business United Named in CFPB Complaint.
MSAMD Consumer MSA/MD Number. [MSA/MD.
State_code Consumer State. State Code.
2IP_code Consumer Zip Code. Zip Code.

ic Fi i (Opt-in). 1) Racial Category, 2, Ethnic Category, 3.) Gender, 4) Age, Etc:
Consumer_consent_provided? {Consumer Consented to Share Complaint? Yes or

a

Submitted_\
Referred_from_Agency_Name
Date_placed_on_Company_Portal
Company_response_t m consumer.
Date_Company_Respor eiv
Final_disposition_of. l:nmplalnt
Name of Referred (to) Agency.
Date-Referred (to) Field
Complaint_ID

{Name of Agency to which complaint s ref

{How Complaint Submitted.
A Referring Agency Name.

Date Complaint Placed_Company_Portal.

{Company Response to Consumer.
/ed {Response From Company.

Final Disposition of CFPB Complaint.

Date complaint referred to another agency.
Complaint Identification Number.

Emal, Fax, Phone, Postal Mail, Referral or Web.
[Referring Agency Name (and optional address).

ADate (mmiddiyyyy).

[Only Responses: Closed with no Relief and Closed with Relief.

{Date (mmiddiyyyy).

1Closed, 2, Disputed by Consumer, 3.) Referred by CFPB.
[Name of Referred Agency.

ADate (mmiddiyyyy)

(Complaint number assigned when complaint craatad

‘A new CFPB Complaint Database will be cramdon.lmmry lltofeuhyenr and after this date, only in-
’B datal

progrens updates can be made to the previous
and

CFPB.

B rd ine, i (NARA) i

ibases for the last two years will

uuumymlwnlbelrcmvedlnthﬂ‘{uﬂnulmhin and
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ar
couplaiot to aasther federal enforcement agency for
review,

After CFPB Enforcement Department Review

Response and Explanstion to consumer and Closes
Complsint.

* The proposed conmumer complaint process does not

SUMER” RECEIVES A FAIR AND OBJECTIVE
COMPLAINT ADJUDICATION!

SUMER” RECEIVES A FAIR AND OBJECTIVE
COMPLAINT ADJUDICATION!




the eompany.
1. “The Company™ belleves complaiut 1o the result of s

eor.

2. Company belisves cooplaint relstes to 8 discuntinped
‘palicy or procsdure.

3. “Ths Compeny® belleves complaiat represeats an

xpanc \
CFPB Complaint

opportauity _
amthortzed by contret or 1aw Database Record
mismderstanding \ {Updated, and Archive
6 enn't verify the

7. “The Company” ehooses not to provide a publie
Tespouse

8. “The Company” disputes the facts preseated in the
complaint

9.
CFPBand ch i i
*No blank public responses should be allowed, hecause
in cases wiare Complaints are Closed With
the

Bark, N. -, the Nation’s largest
Dank, close w0t 1o skare axy of i 41,801 complaint
responses durlng dels seven-pear period!)
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**«CONSUMER” RECEIVES A FAIR AND OBJECTIVE
COMPLAINT ADJUDICATION!

occ 7Y /" FTC
Consumer
Assistance

DOJ
Housing

Complaint
Assistant

CFPB
Consumer i

and Civil 59  Complaint Enforcement
Enforcement Dispute Group
Process
4

DOJS
Civil
Rights
Division Division
4

DISPUTES FILED WITH CFPB: RECEIVES A FAIR, OBJECTIVE, AND UNBIASED
COMPLAINT DISPUTE RESOLUTION BY FEDERAL DESIGNATED AGENCY!
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Product and Issue xpan
Code Pl CFPB Complaint
Database Record

CFPB
Creates and

COMPLAINTS FILED WITH CFPB: RECEIVES A FAIR,
OBJECTIVE, AND UNBIASISED COMPLAINT ADJUDICATION!

_AINTS FILED WITH C
NTHE COMPANY'" ATWAVS WIN!
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